Creating Value
from Strength
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upscale package. Since his
company is relatively small,
with only about 25 employees,
Ted Bolak, CEO of Strategic
Packaging Solutions could be

green ma
which hat
E L ! 2 B
more flexible with the creation created. Fi

process. Instead of dealing with resolution

the big companies such as Labatt on the side

1 1 {agt
or Molson, the rise of micro- h the packag
]’%ymuﬂ"'i

breweries opened up Strategic ;
Packaging Solution’s market to il - eSS
smaller clients, enough to give the ‘
company steady growth.
Strategic does not do its own printing; instead it
farms out that level of production through brokers. “It’s better for
us to deal with trade houses,” says Bolak. “There are enough of
them around the Toronto market so we can shop our business
around to other people. Some of the houses, we deal with them
because they send us work too.”
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